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Prospect rating system category weights 
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The total percentages for Commitment, Concern and Capacity that you have 
entered equal 90%, and a total of 100% is required. 

How would you like to adjust your percentages? 

Return to the Prospect rating settings profile to edit the percentages. 
Distrfcute the remaining 10% evenly between the three categories. 
Distribute the remaining 10% propcrtionaHy between the three categories. 
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Prospect rating system category weights 



The total percentages For Commitment, Concern and Capacity that you have 
entered equal 1 10%, and a total of i QQ% is required. 

How would you like to adjust your percentages? 

0 Return to the Prospect rating settings profile to edit the percentages. 

C Reduce the three categories evenly. 

C Reduce the three categories proportionally. 



Pros pect rating system element weights 



The total percentages for the elements that you have entered for this 
category equal 90%, and a total of 100% is required. 

How would you like to adjust your percentages? 

0 Return to the Prospect rating settings profile to edit the percentages. 

C Distribute the remaining 10% evenly between the elements. 

C Distribute the remaining 10% proportionally between the elements. 



P T i 



4^ 



(IS Prospect rating system element weights 


The total percentages for the elements that you have entered for this 
category equal 1 10%, and a total of 100% is required. 

How would you like to adjust your percentages? 

ft Return to the Prospect rating settings profile to edit the percentages. 
| C Reduce the elements evenly. 
C Reduce the elements proportionally. 
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Prospect rating settings 




E3 Step l: Set relative weights For 3C categories and category elements 
El Step 2: Set parameters for commitment elements 



Connections 



Boaidof Diiectors 



Parent 
Student 
Staff 

Volunteer 
Fnend 
Grantor 
Vendor 



>S-l 



3C Points (0-100) 



90 



100 



/ — •£"(> 



5-0 





Gift recency jt 


Period start 


Period end 


3C Points (0-100) 




If the test gtft was received wthn the last 




6 months |||| 


100 




If the last oft was received between the last 


6 months 


lyear ||| 


so ~ 




If the last gjft received more than 


1 year 




25 



Gift frequency 



If the number of gift(s) received per year is greater than 
If the number of gtft(s) received per year is between 
If the number of gjft(s) received per year is less than 



Range start 



Range end 



3C Points (0-100) 



100 
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Period end 



1 week 

2 weeks 

3 weeks 




2 months 

3 months 

4 months 

5 months 

6 months 

7 months 

8 months 

9 months 

10 months 

11 months 

1 year 

2 years 

3 years 

4 years 

5 years 
5+ years 
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Prospect rating settings 





Average gift stee 
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Range start 


Range end 


3C Points (0-100) 












If the average gift se 


•e is greater than 


$5,000 




ICQ 






If the average gift si2 


bis between 


$1,000 


$5,030 


50 






If the average gff t siz 


e is less than 




$1,000 


25 







Largest gift size 


Range start 


Range end 


3C Points (0-100) 






If the largest gift siz 


e is greater than 


$1Q,QQQ 




100 






If the largest gft siz 


s is between 


$5,000 


$10,000 


50 






If the largest gift sizi 


3 sless than 




$5,000 


25 







Total gift size 


Range start 


Range end 


3C Points (0-100) 


_► 


If the total gft size is greater than 


$25,000 




100 




If the total gift size is between 


$10,000 


$25,000 


50 




If the total gift size is less than 




$10,000 


25 





DataMagic™ major gift code 




Elements 


| DataMagic™ code 


3C Points (0-100) 




High affluence, high affiniji 


A 


100 




High affluence, moderate affinity 


0 


75 




High affluence, low affinity 


C 


60 


► 


Major Gift Research Candidate 


R 


60 
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Prospect rating settings step 4 data (1Q/10/Q1) 
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Dataf^laoic™ planned gift code 




Elements f | DataMagk™ code 


3C Points (0-100) 




High affluence, r^affirtfry, 55+ A 
High affluence, moderate affinity. 55+ B 
High affluence, low affinity, 55+ C 
Planned Gift Research Candidate R 













DataMagk™ affluence and affinity rating | DataMagic™ code 


3C Points (0-100) 




High affluence, high affinity 9 
High affluence, moderate affinity 8 
High affluence, low affmty 7 
Moderate affluence, htgh affinity 6 
Moderate affluence, moderate affinity 5 
Moderate affluence, low affinity 4 
Low affluence, high affinity 3 
Low affluence, moderate affinity 2 
Low affluence, low af firtfv 1 
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DataMagk™ annual fund long term rating | DataMagk™ code 


3C Points (0-100) 




Speed HaraSng 


SH 






$10,000+ 








$5.000 -$9,399 


~-7i : 






$2,500 -$4,399 ^ 


70 






$1,500 -$2,499 


SO 






$1,000 -$1,439 


50 






Potential $1,000+ 


54 






$500 -$399 


40 






$250-$499 


30 






$100 - $249 


20 






Less than $100 


10 
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0 Prospect rating 



New 



Print & output : . 

Other oiteJi , . 
Output oc-tlons 



! Contact infection 
</ Connections 
V Groups ■ 
«/ Strategy • 
V, Interactions . 
v prospect: ?atir ! g 

G vi r.3 sun^ary 

Ccc^erns & interests 

Employment 
l&tatsons 



Prospect rating 



Raw rating Rating as of Percentile 

134 3/23/01 76% 



Last ranked on 
12/31/00 





B ; I Commitment 


Raw rating 


Rating as of! 


Percentile j Adjustment comment % 




' : Connection 


66 


11/7/00 






j t Oft recency 
> ; Oft frequency 
, ► Adjustment 


25 
17 
0 


3/23/01 
3/23/01 


—| 




! 5 Commftment summary 


54 


3/23/01 


71% 




B Concern > 


Raw rating 


Rating as of 


Percentile 5 Adjustment comment 




h- 

5 . Concern 


190 


8/29/00 






Adjustment 



Concern summary 


JB 


_ 8/29/00 


85% _ 




Capacity 


• Raw rating 


Rating as of Perc 


entile Adjustment co 


mment 


Averaoe aift see 
Laraest aift see 
Total qift see 
DataMaojc™ 
\ Ad|ustment 


20 
23~ 

0 


3/23/01 
3/23/01 

.3/23/01 

10/1/00 






Caoacitv summary 


32 


3/23/01 


72% 





DataMagic™ information as of 10/1/00 

Subject 

Major gift code 
Affluence and affinity rating 
Annual fund short term 
Annual fund long term 



Rating 

Major Gift Research Candidate 
Moderate affluence, high affinity 
Potential $1,000+ 
$5,000 - $9,999 



L 



FIG. 14 
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F] Changes to donor rating — this week ▼ • 



Mr. David G. Beckham 

Mrs. Sandra Fiddlesticks (Sandy) 

Lawrance L. Leono (Larry) 

Mrs. Gerry Gerald 

Ms. Catherine Cumminqs (Cathy) 

Mr. Ernest H. Dunkins 

Mark Mintor 

Mrs. Lolla Vingnette 



edit- 

83 +18 
77 +15 
66 +12 
72 +11 
50 +10 
66 -12 
59 -16 
61 -17 



FIG. 16 




Prospect rating parameter subwindow 



FIG. 17 
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Mr. Patrick F. Gregory (Pat) J^I^^}!!^^iL 0 P^^ 
1200 forest Glen Rd. Home: 978-343-7866 Volunteer 
Andover, MA 02133 Work: 617-766-1210 xl22 Friend 

pgregory@mediaone.net 



Rating: 92 Rank: 99% 
Commitment: 100 
Concern: 95 
Capacity: 98 



Most recent special goal 

Become part of Platinum club 



By date 

Thu. 11/01/01 



Status 

Active 



Comment 

Blah blah blah 



Contacts 

Last: 
Next: 



Type Date Subject Assigned to 

Call Wed. 5/1/01 Discuss Discovery Phase Committee Appointees Chris Seymour 

Appointment Thu. 6/15/01 Lunch to discuss campaign pledge Chris Seymour 



Giving summary 

Amount 

Date 



First 
$100 
12/12/92 



Last 

$15,000 
4/1/01 



Largest 

$50,000 
7/10/99 



Total 

$95,000 



6 years of consecutive giving 
9 total years of giving 



R6 \i 



